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ear Mr. Lewis:”

It was with that courte-
ous greeting that pop artist
Andy Warhol began a
March 1966 letter to Rich-
mond’s Sydney Lewis, co-founder and pres-
ident of Best Products Co., a now-defunct
catalog showroom retailer.

Warhol wanted Lewis to get him four
16-millimeter Bell & Howell film projec-
tors, model 550, so Warhol could use them
for musical and film concerts. Lewis and his
wife, Frances, were avid collectors of pop
and modern art, including Warhol’s.

Warhol concluded his letter on a more
personal note, by thanking Lewis for a gift
of [presumably Virginia] smoked ham. “We
ate it on our Bus ride to Ann Arbor, Michi-
gan for a college concert. It was very good,”
the artist wrote.

The Warhol letter to Richmond business
legend Lewis is one of the many tantalizing
morsels in the thousands of records on file at
the Virginia Historical Society’s new Rey-

nolds Center for Virginia Business History.

The business history center occupies a
large portion of a new $16 million addition to
the southeastern corner of the society’s head-
quarters and museum on North Boulevard.
The new wing includes 22,000 square feet of
storage for business records and 3,800 square
feet of exhibit space for Virginia commerce
artifacts from the past 400 years.

The business exhibit, called “Virginians
at Work,” will open July 22. It is on the
same floor as the society’s popular “The
Story of Virginia” exhibit.

The new center thrills Scott Nelson, who
teaches business history at the College of
William and Mary.

“Especially in the 19th and 20th centuries,
business history is American history,” Nelson
said. “To understand westward settlement
and secession and the rise of the Republican
Party, you have to understand the formation
of modern American business.”

How it started

The genesis of the business history cen-
ter lies five years back, when, during a re-

The business history center occupies a lai
right above) to the society’s headquarters

treat, the Virginia Historical Society’s staff
began considering what sort of items they
should collect. They played around with the
idea of a business history collection, said
Charles Bryan, the society’s president and
CEO.







